EVENT MARKETING 1996 REQUESTED BID WAIVERS 

(MA RLBORO MUSIC REVISION) 


Henrv Cardenas: 


1925 

1996 

Fee: 

$55,000 

$46,400 t 

Talent Budget: 

$1,000,000 

$780,000 f 

Expenses: 

$65,000 

$45,500 

Total: 

$1,120,000 

$871,900 

Percent of Fee: 

^ 10 


Number of Concerts: 

X 

Industry calls for promoter to gain 20% of booking d 

Glenn Smith: 


1995 

1996 

Fee: 

$140,000 

$131,250 - 

Talent Budget: 

$1,200,000 

$1,330,000 — • 

Expenses: 

$50,000 

$70,000 - 

Advertising: 

.. .$10Q,QQQ 

.. $1Q0,,QQ0. 

Total: 

$1,490,000 

$1,631,250 

Percent of Fee: 

16 


Number of Concerts: 
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See Factor Industry: 


Fee: 

Production Budget: 
Total: 

Percent of Fee: 
Number of Concerts: 


jffi 0 / 1 {- 

Industry calls for promoter to gain 20% of booking dollar J/\ 


1225 

$217,900 

$.2,0-0ILQQ-Q 

$2,217,900 

10.9% 

34 
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K 

V* ^ h* 


O' J r - 


4. H 


$1,789,100 + SoojCco Ft/ 

13.0% +/ tcct'S&x ? 

HI 


^ U v 


Industry calls for promoter to gain 20% of booking dollar 


Summitt Management: 


Fee: 

1225 

$26,000 

Talent Budget: 

$550,000 

Expenses: 

-$3-5,00.0. 

Total: 

$611,000 

Percent of Fee: 


Number of Concerts: 


1225 


$32,500 

to ^ 

$625,000 

w 

-$■3-5,00.0- 

0 

00 

$692,500 

a 

”-■1 ‘ 1 


09 " 
00 

10 


Industry calls for promoter to gain 20% of booking dollar 


Source: https://www.industrydocuments.ucsf.edu/docs/xpdy0004 



